[image: image1.png]Pss

Greater Manchester
Voluntary Sector Support



[image: image2.jpg]Greater Manchester Centre for Voluntary Organisation

St Thomas Centre T0161 277 1000 Funded by

Ardwick Green North F0161 273 8296

Manchester M12 6FZ E gmevo@gmevo.org.uk AGMA o
GREATER MANCHESTER

www.gmcvo.org.uk AUTHORITIES

Registered charity no. 504542. Company limited by guarantee registered in England no. 1223344, Registered Office as above




[image: image3.jpg]GMCQVO




      



Social media is the term used to describe social interaction through the internet including audio, video, images and text media such as podcasts, social networking and content-sharing. 
Why social media? 

Social media is mostly free to use and you don’t need to have many technical skills to use it. Charities and voluntary groups are increasingly using social media to build online communities or networks, keep in touch with members and let people know about what they’re up to and what services are available. 

Things to consider 

Social media is only useful if you have news and content to share with people and if you are able to interact and communicate with them on a regular basis (answering any questions that people may ask).  Remember that you are representing your organisation and that any information you provide is publicly accessible by anyone – so think carefully about what is appropriate to share.  Stay within legal frameworks and be aware of copyright and data protection laws.  

Your guide to social media...
Social networks - Enables you to set up an online group that other people can be members of, such as Facebook.  Facebook contains ‘wall’ space for posting messages, lets you upload photos and gives you the opportunity to create pages advertising events and invite attendees.  You can also join other groups and connect with people who may have important updates about networking events, funding and services. You can add contact information and details of where your group meets and add information to encourage members to join or volunteer.
 
Blogs - A blog is a log or an online journal that allows you at write about things that concern your group or organisation or perhaps document your progress to impress funders.  A blog can act like a normal website, because you can add stories, upload photos, allow people to leave comments, embed videos from YouTube, add Twitter posts and Flickr photos and post links to other websites.  People can subscribe to your blog for updates and you can subscribe to other blogs.  Many community groups or smaller charities use a blog to have an online presence, due to its ease of use and low cost.


Twitter – A social networking and ‘microblogging’ service that allows you answer the question ‘What are you doing?’ by sending short text messages 140 characters in length, called ‘tweets’, to your friends, or ‘followers’.  Twitter is ideal for tweeting about an event, telling people your news or linking to your website and to photos.  It also allows you to ‘follow’ others, which is good for finding out updates and opportunities from organisations and funders. Other people on Twitter may ‘re-tweet’ your tweet so other people can also view it.  For those who want an alternative Open Source and non-commercial alternative to Twitter there's StatusNet.  


Photo sharing - Photo hosting websites such as Flickr and ImageShack allow you to upload an image so that people can view it (though you have no control over the advertising which might appear on the same page as your photos).  Photo sharing websites tend to provide a dedicated space for you to display your photos in different ways, such as a slideshow.  However, make sure you read the terms of use on photo sharing websites, because some websites might consider your photo to be their property if you upload it. Websites such as Flickr allow you to say whether other people can use your images or not. 
Video sharing - You can upload videos, perhaps of an event or activity involving your group, to websites such as YouTube, where other people can view and comment on your videos.  You can ‘embed’ your uploaded videos into your website, blog or on Facebook, by copying and pasting the codes for your videos from websites such as YouTube, enabling you to keep your media in one place for people to view.  Bear in mind that some video sharing websites show related videos on the same page as yours.  YouTube also provides tools for you to add subtitles to your videos. 
Podcasts – A podcast is an audio recording of news, events or music that your group can create for others to download to their computer, iPod or mp3 player.  Or they could simply listen to it through your website.  It also works as an image, known as ’vodcasts’ (video files).  You can also subscribe to updates from other podcasts which are out there, without having to create your own.  There are a number of 'podcast directories', such as iTunes, MyPodcast, Podcast Alley or Bluebrry where you can find Podcasts to listen to, subscribe to feeds, or access software to create your own.  

Eventbrite – Eventbrite is an online tool to help anyone to plan or organise events.  You can use it to: create a customised event page with its own URL link and your logo, send invites and messages to existing mailing lists or attendees, collect money and monitor attendees and sales.  You can use it to create your own attendance list and choose how much you charge for different bands.  This tool is particularly useful if you are a charity or community group offering a free event, because there is no cost and you can significantly reduce the amount of time you spend on administering the event.  Otherwise Eventbrite will take a small commission for its services as a proportion of your sales.

Doodle – Doodle is a simple to use tool to help schedule meetings and other appointments.  You register for free and then create a meeting by filling in some basic details and potential dates of when you would like to hold it.  Doodle then generate a web link that you can send out.  Attendees can fill in their availability without having to worry about getting bombarded by follow up emails from other people. You then receive an automatic email as people complete your doodle and you can chose a date based on the results and number of people available.

RSS Feed (really simple syndication) - News can be automatically fed onto your website by you or from partners or other organisations that your users might be interested in. You can subscribe to RSS feeds through an organisations website, particularly for their news and events.  Google sites also allow people to subscribe to your news, which is fed onto a browser page like iGoogle or Google Reader. 
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Further links:


Social networks - www.facebook.com, www.bebo.com, www.linkedin.com - free


Twitter - www.twitter.com – free or Status Net - � HYPERLINK "http://status.net/" �http://status.net/�


Wordpress - www.wordpress.com – free


Flickr - www.flickr.com – free


Youtube - www.youtube.com - free


RSS feeds - www.feedity.com – free


Eventbrite - www.eventbrite.com/home/ or Doodle - www.doodle.com/ 


For any further information, guidance and support, please visit www.gmvss.net





Podcasts 


Audacity is free software that allows you to create and edit your own podcasts, you can download it from www.audacity.sourceforge.net/download 


For free podcast recording and hosting, plus a huge directory of free podcasts to listen to www.mypodcast.com or to find Podcasts to listen to, subscribe to feeds, or access software to create your own podcast, take a look at or www.podcastalley.com





Case Study: � HYPERLINK "http://www.gioproject.org.uk/2010/12/15/nspccfacebook-campaign/" \o "Permanent Link to NSPCC raises £100,000 from mystery Facebook campaign" �NSPCC raise £100,000 from mystery Facebook campaign�


December 2010 





The number of supporters of the children’s charity on Facebook has almost doubled following a cartoon character profile picture swap campaign. The campaign asks people to change their profile picture on the social networking website to their favourite cartoon character as a way of showing their support for an end to violence against children.





The children’s charity said that it had nothing to do with the campaign, but it had resulted in the number of people supporting it on Facebook jumping from 65,000 to 115,000.  





A spokesman said that the NSPCC had been able to track where donations had come from and that £100,000 had been given to the organisation because of the campaign.





Source: Gio Project website, www.gioproject.org.uk/2010/12/15/nspccfacebook-campaign/
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